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PARK STRATEGY CONSULTATION PLAN   

The development of the Park Strategy identified community engagement as a key 
component in order to understand community demands and help identify priority 
investments.  A meaningful and robust community engagement process was pursued 
through the Park Strategy to host a two-way dialogue that would both inform residents and 
gather their feedback on parks and open spaces. 
 
The community engagement occurred in two phases throughout the development of the 
Park Strategy in 2016 as follows: 
 

Phase 1:   Input on Assessment & Options/Scenarios  Q2 2016 
Phase 2:   Draft Park Strategy Review Q3/Q4 2016 
 

A summary of each consultation phase is provided in this document and is followed by the 
input received through the feedback forms. 
  

Park Strategy Community 
Engagement  

This background document 
represents a compilation of the 
feedback, statistics, and 
information sources that were 
collected through community 
engagement and considered in 
the Park Strategy. 
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Phase 1:   Input on Assessment & Options/Scenarios  Q2 2016 
The assessment findings were presented as individual park scorecards, neighbourhood 
assessment cards, information panels, and a brochure for review and feedback through: 

• six (6) public meetings held throughout the community; 
• online interactive app available through the City’s website; 
• feedback form available online and in print copy at civic facilities; 
• stakeholder meetings with key organizations (e.g. SD57, CA’s); and, 
• the Active Living Market during the Spring 2016 session. 

 
The information panels, feedback form, and app were made available online through the 
City’s website.  Engagement opportunities were advertised through the City’s website, 
newspaper, Civic facilities (incl. Omnivex), stakeholder organizations, and social media. 

  

Public Meetings  
Residents were invited to attend a public meeting to view the assessment findings and 
provide their feedback.  The public meetings included display boards along with copies of 
individual park scorecards, neighbourhood assessment cards, and information brochures.  
City staff were on-hand during these meetings to engage residents in a two-way dialogue. 
 
A total of close to 500 people attended one of the 
six (6) public meetings and special events that 
were held throughout the City at the following 
locations:  

• College Heights Secondary School –
April 27 

• Duchess Park Playground – April 30 
• Canada Games Plaza (YMCA Healthy 

Kids Day)–May 1 
• Blackburn Community Hall – May 4 
• Cpl. Darren Fitzpatrick Bravery Park –

May 5  
• Ginter’s Meadow –May 10 

 
Feedback Form  
A feedback form was made available online and in print copy at the public meetings and at 
various civic facilities along with the information brochure.  The following five (5) questions 
were included in the feedback form:  
 

• Do you agree the City generally needs to improve parks? 
• Do you agree with the potential priorities identified for the parks in your 

community area?  
• Has your understanding of the issues relating to Prince George parks 

improved through the information the City has provided in the Park Strategy?  
• What neighbourhood do you live in? 
• How many people in your household fall in the following age categories? 
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A total of 260 residents from various neighbourhoods in Prince George completed the 
feedback form and provided their priorities for parks and open spaces in the city.  Close to 
eighty (80) per cent of residents surveyed agree that the City generally needs to improve its 
parks, and sixty-six (66) per cent agree with the potential priorities identified for the parks in 
their community.  The detailed results of feedback form are located at the end of this 
document.  

Website and Interactive App 
The Park Strategy Interactive App provided convenient online access to learn about the park 
assessments and potential priorities.  
The app highlighted the GIS tools that 
were used to create both a visual 
representation of our parks and 
tabular data to analyze and score 
parks.  The app also provided online 
access for residents to view each 
individual park score card and 
assessment by neighbourhood area, 
as well as link to the online Feedback 
Form.  A total of 1,500 people 
accessed the online interactive app.  

Stakeholder Discussions 
City staff held a number of stakeholder discussions with focus groups, City staff, and key 
groups such as Committees of Council.  Stakeholders were also invited to provide their input 
through the feedback form.  

Public Awareness Campaign 
A number of key outreach activities were undertaken to advertise the community 
engagement opportunities with:  
 

• brochures were distributed to the downtown Prince George Public Library, Prince 
George Aquatic Centre and Four Seasons Leisure Pool; 

• newspaper ads in the Prince George Citizen invited residents to attend public 
meetings and provide their feedback;  

• interviews were conducted with CKPG News and CBC Radio; and, 
• City of Prince George Facebook feeds were used to boost the promotion. 

What We Did and What We Heard 
A one-pager was developed and posted on the City’s website along with a media release to 
inform residents about the feedback that was received and how their input would be taken 
into consideration during the development of the Final Park Strategy (see one-pager on the 
following page).    
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A total of 260 residents from various neighbourhoods in Prince George completed the 
feedback form and provided their priorities for parks and open spaces in the city.  Close to 
eighty (80) per cent of residents surveyed agree that the City generally needs to improve its 
parks, and sixty-six (66) per cent agree with the potential priorities identified for the parks in 
their community.  The detailed results of feedback form are located at the end of this 
document.		

Website and Interactive App 
The Park Strategy Interactive App provided convenient online access to learn about the park 
assessments and potential priorities.  
The app highlighted the GIS tools that 
were used to create both a visual 
representation of our parks and 
tabular data to analyze and score 
parks.  The app also provided online 
access for residents to view each 
individual park score card and 
assessment by neighbourhood area, 
as well as link to the online Feedback 
Form.  A total of 1,500 people 
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through the feedback form.  

Public Awareness Campaign 
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 brochures were distributed to the downtown Prince George Public Library, Prince 
George Aquatic Centre and Four Seasons Leisure Pool; 

 newspaper ads in the Prince George Citizen invited residents to attend public 
meetings and provide their feedback;  

 interviews were conducted with CKPG News and CBC Radio; and, 
 City of Prince George Facebook feeds were used to boost the promotion. 

What We Did and What We Heard 
A one-pager was developed and posted on the City’s website along with a media release to 
inform residents about the feedback that was received and how their input would be taken 
into consideration during the development of the Final Park Strategy (see one-pager on the 
following page).    
 
   



WHAT HAPPENS NEXT?
During the summer, City administration will develop a 
draft Park Strategy to be presented during the Talktober             
neighbourhood conversations in October 2016.   The final 
Park Strategy will go to City Council in early 2017.  

2016 PARK STRATEGY 
WHAT WE DID & WHAT WE HEARD 
The City and residents of Prince George are creating a Park Strategy that          
supports Prince George’s future as well as healthy and active living. 

Public input is key to making a long-term Park Strategy that will help guide City decision making.  From April 
through June 2016, we collected feedback and ideas from close to 500 Prince George residents through six public 
engagement sessions and special events. Over 260 people also participated by completing an online feedback 
form and another 1,544 visited our Park Strategy App. This information will be used to develop a strategy to guide 
the City’s park investment priorities.  

We heard from Citizens from 
every neighbourhood in the 
City!  People support City 

parks and a Park Strategy.  

Feedback Highlights
•	 80% of residents surveyed AGREE that the City generally 

needs to improve its parks

•	 66% AGREE with the potential priorities identified for the 
parks in their community

•	 61% improved their understanding of issues relating to 
Prince George parks through the Park Strategy

•	 Top themes included focus on riverfront parks and 
trails, improvements for neighbourhood parks and a 
desire for a connected city wide trail system.

Feedback Responses by 
Community Area  
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Key Emerging Themes 
Four (4) key themes emerged during the diverse community engagement as follows: 
 

 
 

Residents also expressed a number of strong demands in addition to the four (4) key 
themes:  

• Residents indicated the need for more fenced off-leash dog parks.  This also 
brought up the demand for more waste receptacles and compliance on trails 
and in parks given issues around animal waste.  

• Residents enjoy access to a large network open space in their 
neighbourhoods and expressed a strong appreciation of the natural 
landscape of Prince George.  The demand for additional site furnishings such 
as benches, trash bins, and picnic tables was also expressed by residents.  

• Over half of the respondents said their understanding of the issues relating to 
Prince George parks improved.  Residents overall expressed a high level of 
satisfaction that the City of Prince George is developing a Park Strategy and 
appreciated the opportunity to provide suggestions and feedback.   
 

The key themes and community demands helped to inform park priorities and the 
development of the Draft Park Strategy.  
 
  

 Trail Connectivity 
•  Residents suggested multiple extensions and improvements to the existing 
trail system. 
•  Walking is the number one activity enjoyed by residents in parks  with 
accessiblity and maintained trails ranked as very important. 

 Riverfront Parks and Trails 
•  Residents have a strong desire for a connected riverfront park and trail 
system.   
•  Prince George residents value their rivers. 

 Destination Parks 
•Great Parks make Great Cities and destination parks are key. 
•Residents let us know how much they enjoy destination parks like Duchess 
Park and that they'd like to see one in every community area of the City. 

 Neighbourhood Park Improvements 
•Residents want to see improvements to specific parks 
•Although destination parks are growing in popularity, Neighbourhood Parks 
still play an important role for residents. 
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Phase 2:   Draft Strategy Review Q3/Q4 2016 
A Draft Park Strategy was presented for review and included the assessment findings, 
options and scenarios, consultation feedback, tools, and recommendations.  The Draft Park 
Strategy was presented for review and feedback with community engagement that included: 

• public meetings through the 2016 Talktober neighbourhood conversations 
that included five public meetings throughout various locations in the City; 

• online interactive app through the City’s website; 
• feedback form in online format and print copy at civic facilities; and, 
• stakeholder discussions with organizations. 

A total of 222 residents attended the Talktober sessions while twenty-eight (28) residents 
completed a feedback form to provide input into the Draft Park Strategy.  The feedback that 
was received during this consultation identified that residents support the proposed park 
investment priorities and understand that an increased investment in parks may require a 
reduction in service areas.  The removal of 
aging park facilities was supported with a desire 
to retain the affected park or green space area.    
Demands for increased park maintenance, 
riverfront access, and trails continued to be a 
top priority for residents.   There was also an 
expressed demand for beautification, heritage 
preservation, and the creation of destination 
parks in the larger community areas such as 
College Heights. 

The feedback on the Draft Park Strategy was reviewed for incorporation into the 
development of the final 2017 Park Strategy for Council’s consideration and potential 
adoption. 
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 PARK STRATEGY – PHASE 1 FEEDBACK FORM RESULTS 
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PARK STRATEGY – PHASE 2 FEEDBACK FORM RESULTS 
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